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Always be a “5A" agent
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Appoint a professional estate agent

with the 5“A” qualities:
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he EAA launched the publicity campaign of the “5A Agent” in 2019
Tto promote the important “5A" qualities that a professional licensed
estate agent should possess, and which consumers should focus on when
choosing an estate agent to appoint. The iconic 5A Agent has gained
popularity among the trade since then.

Here in Horizons, we will remind licensees how to become this “5A
agent” whom every consumer will look for.

First of all, let us refresh our memory — the “5A" qualities introduced in
the campaign are literally five qualities which start with the letter “A",
namely “Adherence”, “Ability”, “Accountability”, “Advancement” and
“Affinity”. These are the essential qualities that all estate agents should
possess in order to deliver a professional service to their clients.

Publicity campaigns on the subject were carried out in the past few years
by the EAA. However, it is not easy to change the public’s perception of
estate agents through those campaigns alone without the commitments
from the licensees. While the EAA will continue to instill this “5A agent”
concept to the public, licensees should remember that it is not only a
promotional slogan but it is a core value of being a professional estate
agent. Actions speak louder than words. Let us work together to keep
up the professional standard of the trade and demonstrate the positive
image to the public.

In the coming issues of Horizons, we will write more about each of these
“Grade A" qualities.
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